
UNLOCK 
YOUR VIDEO’S 

POTENTIAL 



In the swiftly evolving online world, there is one thing that's always true: 

Great Content Doesn’t Always  
Get Great Results 

And that's especially true for online video marketing. 

As marketers, branders, and business owners, we know video can help us 
increase our brand's reach, engage more customers, and drive more sales. But 
great content doesn't guarantee that your video will get great results. (Maybe 
you know that first-hand!) Why? 

Some people assume that just having a video will give them instant, viral 
results. But you're not most people. You know something critical is missing, but 
you're just not sure what. 

You're right. Before you can get results, you need to understand a few key 
metrics that can help your video succeed. When you understand these four 
critical metrics, you can maximize your video's potential and turbocharge your 
business' growth.
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Great Content Doesn’t Always  

Get Great Results



How much does your video resonate with your viewers? 

How people use social media channels to like, share, and comment on your video tells you a lot 

about their engagement. 

Analytics 

Video platforms like YouTube, Vimeo, and Wistia (among others) offer built-in analytics. With 

these analytics you can quickly get a clear picture of: 

• Who’s watching your video 

• How long they're watching 

• How much of your video they’re watching 

• How many times they’ve watched 

• What they're re-watching 

These valuable insights give you a clear picture of what’s working and what’s not - allowing you 

to adjust your approach accordingly. 

Help Your Video Resonate By 

Engaging Your Viewers

METRIC 1 

ENGAGE
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Comments 

But don't forget the comments. Beyond the quantitative numbers, this qualitative feedback can 

provide important insight about the engagement of your audience as well. 

When you post a video on your social networks, watch likes, shares, favorites, retweets -- 

whatever the measure is on that particular network. Listen and get your customer involved by 

asking questions, by being engaged in their posts -- in short, by being social. You'll be amazed at 

how their engagement increases by just asking your viewers to comment and share. 

Subscriptions 

Finally, by encouraging viewers to subscribe to your networks, you can measure subscription 

growth. Building your list is still one of the best ways to drive recurring brand engagement with 

your video content. 

Comments Provide Great Qualitative 

Feedback From Your Audience

METRIC 1 

ENGAGE
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QUICK TIP 

Select The Right Video Platform
With all video platform options, it can get confusing. So here’s a quick snapshot of a few of the 

most popular options. Take a moment to select the video platform that’s right for you. 

YouTube - Consumer friendly, free video hosting/sharing site offering your videos standard 

quality with great brand exposure through YouTube's reach and distribution. Because 

YouTube is owned by Google, its videos receive a higher SEO ranking. 

Vimeo - Most popular with artists and businesses who want to show that they're savvy 

about digital media. Available in a free or pro version, Vimeo offers sharp quality with Vimeo 

Pro, high-definition playback and a number of more advanced analytic features and 

customization options. 

Wistia - Not consumer options at this time. Wistia has a limited free option and a variety of 

paid options. Wistia is designed for businesses looking for better tracking management 

tools, and the ability to integrate your videos with email marketing services like MailChimp, 

Aweber, Constant Contact, and others. 

Brightcove - A paid video platform site making it easy to publish high-quality, branded 

videos on your website. Brightcove offers more flexibility and options when it comes to 

embedding videos across multiple websites.

Which Video Platform Is 

Right For You?
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METRIC 2 

MONITOR
“Whether you like it or not, people are talking about you, your brand, or your organization online. Right now. Do you 

know what they are saying? Do you like what they are saying?”  

~Michael Hyatt, Platform: Get Noticed in a Noisy World 

It’s agreed, videos are memorable and they can be a great way to boost your brand awareness. You 

can quantify that awareness by monitoring search traffic and results for search items related to 

your brand, product, or content. 

Because 93% of online experiences begin with a search engine, SEO (search engine optimization) is 

a great tool to leverage. Track the way customers mention your brand in search analytics over time, 

and you'll see how your videos are shaping the broader perception of your brand.  

Use Google alerts to track how often your brand name is searched, and you'll see evidence that the 

right video can help your brand grow. That evidence of growth is a sure sign of positive brand 

impact. 

Monitor The Way Customers Mention 

Your Brand 
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QUICK TIP 

HOW TO SET UP GOOGLE ALERTS

Using Google alerts to track your brand is a must. The process is quick and easy. Here’s how. 

1. Point your browser to Google.com/Alerts. Enter the keyword(s) for the alert that you want to 

monitor. 

2. Select the type of alert you want to receive. The comprehensive Alert retrieves news from 

blogs, news sources, Google Groups messages, and websites. You can choose to get results 

from any or all of these sources. 

3. Choose how often you want to receive the alerts. (Google can send your alerts as soon as it 

finds a match to your keyword, once daily, or only once a week.) 

4. Enter the email address that you will use for your Alerts. (If you don't have a Google email 

account, you will need to register for one.) 

5. Click "Create Alert" when you are finished entering your keywords, choices of sources, and 

frequency for messages. 

6. Review and revise your Alerts if you receive too much or too little information. (Log in on the 

Google Accounts page. Choose "Manage Alerts" to see your saved Alerts.) 

Set Up Google Alerts To Notify You 

When Your Brand Is Mentioned 
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METRIC 3 

VIEW
When your video boasts an impressive view count, you've got instant proof that your content is 

what your customer want. But if your play count is not so good, what do you do? 

Focus on enticing your viewers to “click” to drive up that number. You can increase your views in 7 

easy steps. 

1. Set up your keyword. Also called a title, this is based on your video content. This is arguably 

the most important step you can take to increase viewers. 

2. Add an informative description to your video. This description should contain your video title. 

Include the terms or phrases your audience will use to find your video. The better the 

description, the more views.  

3. Add tags to your video. Tags should be pulled from your title and description. So if your title 

is “5 Quick Ways to Bake a Better Cake” then your tags will include: quick ways, better cake, 

bake. 

4. Upload high definition video. YouTube gives priority to high-quality, high definition video vs 

lower-quality standard definition video. This actually plays an important role in the ranking 

of your video. 

5. Generate a transcript for your video. Add a 300 or so word description to the transcription 

and make sure to include your URL at the beginning or end of that description. Also include 

subtitles.  

6. Choose an engaging "thumbnail" for your video (it's that single frame your audience sees 

before they press play). This should summarize what your visitor should expect from your 

video. 

7. Link to your video frequently and often -- in email campaigns, on social networks, and from 

your website. 

Using these steps will broaden your audience and increase your views. 

Measure “Time On Page” To Track How 

Well Your Content Is Viewed
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QUICK TIP 

CUSTOMIZE VIDEO THUMBNAILS
Use these 5 simple steps to customize your YouTube thumbnail. 

1. Make it relevant -- choose a photo/image from your video that best exemplifies what your 

video is about. YouTube will give you several from which to choose,  

2. If YouTube doesn’t have the thumbnail you want, make your own.  

a. Pause the video on the frame you want to use for your new thumbnail.  

b. Take a screen shot of that frame (Mac - "Command + Shift + 4", Windows - Press the 

“Print Screen” key on your keyboard). 

3. Import your new screen shot into your photo editing software. 

4. Resize the image, add color to make the image pop, and add text to draw attention to your 

new thumbnail. 

5. Finally, upload your new video thumbnail to your video.

Use An Engaging “Thumbnail” To Boost 

View Count
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METRIC 4 

CONVERT
If a picture is worth a thousand words, your video could very well be worth a thousand sales. That's 

why conversions are so important. 

"Conversion" is just a term used to describe the process of turning your site visitors into paying 

customers. And what's the role of video in conversions? According to comScore, 64% of website 

visitors are much more likely to buy a product on an online retail site after watching a video. In 

addition, visitors who view videos stay on the site an average of 2 minutes longer than those who 

don't view videos. 

The vast majority of your customers prefer watching an engaging video to reading a massive block 

of text. (Just consider the last time you watched the news versus reading a newspaper!) It's true 

across nearly every industry and demographic. Simply put, 

More Videos = More Conversions  

More Conversions = More Sales. 

A great way to make sure the videos on your website are converting is to use A/B testing to 

validate your assumptions. The good news is, you won't need your web developer for this one. You 

can use a service like Optimizely FREE for 30 days to test the page layout, design, and video that 

converts the most visitors. 

Use A/B Testing To Make Sure Your Site 

Is Converting 
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QUICK TIP 

A/B TEST
You can test the power of your site for FREE with Optimizely. 

1. Sign Up for a FREE account at optimizely.com 

2. Enter your website URL 

3. Follow the guided tour and begin experimenting 

_____________________________________________________________ 

It’s never been easier to measure the success of your videos and their impact on your audience. 

When you understand the power of these 4 critical metrics, you’ll have the potential to turbocharge 

the impact your videos can make. 

Don't just publish your videos, hope for the best, and never truly understand the impact those 

videos can make on your brand and its bottom line. Give your content greater engagement, impact, 

potential, rates, and conversions by understanding the 4 critical metrics that can unlock your 

video's potential.  

A/B Test Your Site For Better 

Conversions
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Comprehensive Media is a video production company that brings perspective to 
ideas, messages and stories. 

We help businesses:  
 • Evaluate their options         

 • Navigate a complicated process          

 • Communicate the right message         

 • Engage the right audience         

Comprehensive Media provides a full range of video services for sales, marketing, 
training, branding, and entertainment purposes. 

Contact us for a free consultation by visiting ComprehensiveMedia.com or calling us 
at 615.866.3161.

Find the level of service that’s right for 

you at ComprehensiveMedia.com. 
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NOTES:  
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Unlock Your Video’s Potential


